





Mountainview Turf

Corporate brochure and product fact sheets

0BJECTIVE: This 25-year-old family-run business has earned a position of market dominance in eastern Ontario and felt their sales and marketing materials
needed to reflect their status. The project encompassed a reworked logo and all new printed materials.



Mountainview Turf

0BJECTIVE: Mountainview participates in several trade shows each year and needed a trade show booth that was at once flexible and in line
with the new look of their printed materials. The 20" display can be separated into two different 10" units for smaller shows.
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Mountainview Turf

0BJECTIVE: The Mountainview web site required a complete overhaul in content and layout. The desire was for
a clean, easy-to-use, quick-to-load site that targeted their three main target audiences, that also carried over

graphic elements from the print materials.
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Harris Computing

0BJECTIVE: Harris Computing attends trade shows all over North America, and often. Their needs dictated a look that included imagery that represented
not only their target clients (utilities) but positioned them as a company to whom people are important. There had to be elements of accounting and
online connectivity as well.
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